Moving up the Value Chain:

The Role of Services and Digital Trade for Productivity Growth and
Economic Integration
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https://www.wto.org/english/res_e/booksp_e/trade_in_services_and_development_e.pdf
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Harnessing the potential of digital services:

Trade Policy for the Age of Al

Source: National Board of Trade Sweden (2025)
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Five messages for advancing our services and digital
trade in the era of Thailand 4.0

1. Open and well-regulated services trade supports competitiveness and productivity
economy-wide

2. Servicification enables both value chain participation and upgrading
3. Digital trade thrives on trust, interoperability, and adaptive regulation

4. Our different comparative advantages in services mean opportunities for cooperation

5. Improved statistics a joint challenge and central step towards more evidence-based
services trade policy
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